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Summary

This paper provides a capability map for each of the common core courses, together with an analysis which shows the relationship between capabilities and learning outcomes across the eight courses. It proposes strategies for taking this work forward, including discussion of the capabilities which have been identified; issues in relation to students’ development of the capabilities; and the resourcing of Common Core courses.

Recommendations

1.1 Consultation with program teams about the capabilities and learning outcomes which are currently being developed in the Common Core. 

Are these the appropriate capabilities? Are the learning outcomes appropriate? Should they be amended or extended? 

ACTION: T&L coordinators, with Manager, ADU, to report to ADC in early 2005.

1.2 Formal approval of these capability maps, amended if necessary. 

The approved capabilities and learning outcomes can then be entered on the AMS as part of the formal definition of each course. 

ACTION: ADC to recommend to Business Board. 

1.3 Detailed evaluation of the Diploma of Business competencies against the Common Core capabilities and learning outcomes.

The capabilities and outcomes identified for the Common Core course outcomes go beyond the competencies developed by the Dip Bus. This implies that students articulating with the Dip Bus are likely to be disadvantaged in their later studies. Some enhancement of the Dip Bus appears to be required. 

ACTION: Head, Business TAFE School, with T&L coordinators and ADU

1.4 A check of local, offshore and online offerings against the capability maps.

Is there equivalence? Will students of these offerings achieve equivalent learning outcomes and progress towards the same capabilities? 

Where can learning activities and assessment tasks be enhanced or improved to ensure that students achieve the designated learning outcomes?

ACTION: T&L coordinators, with program coordinators and course coordinators, supported by ADU.

2.1 Common Core sequencing be considered in T&L planning for 2005.

ACTION: Dean (Academic Development); HoS.

3.1 The issue of resourcing all the Common Core courses be referred to Heads for discussion.

ACTION: Dean (Academic Development); HoS.
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BACKGROUND

In 2001 it was determined that undergraduate Business programs would include a common core of eight courses: Business Law, Business Statistics, Business Computing, Commercial Law 1, Introduction to Accountancy, Introduction to Organisational Behaviour, Macro-economics, and Prices and Markets. Capability statements for these courses were developed as part of the work on the Bachelor of Commerce. Since then, the courses have generally not been significantly changed by renewal of the programs in which they occur, since any change would impact on so many other programs. 

Since 2003, the Common Core coordinators have been collaborating to develop a more detailed statement of the capabilities developed by these courses, to provide a basis for renewal and review. In late 2003 the group reported to the PRDC on the generic capabilities developed across the eight courses; in 2004, this work has been extended to provide an updated statement of the capabilities and learning outcomes which are currently developed in each course.  

This paper provides a capability map for each of the common core courses, together with an analysis which shows the relationship between capabilities and learning outcomes across the eight courses. The statements for Introduction to Organisational Behaviour and the three Economics and Finance courses have been developed in the light of the capabilities identified in program renewal earlier this year.

The aim is to provide an overview which can be used 

· by program teams, to review the outcomes of the Common Core

· by course teams, to evaluate the learning activities and assessment in different offerings of each course, to check that all offerings enable students to achieve equivalent outcomes, and to identify opportunities for improving students’ learning

· by the Portfolio, to check that the Diploma of Business prepares students appropriately for exemption from the Common Core courses

The paper also discusses:

· the potential for integrating learning activities across courses

· the varying level of support provided to students across these courses

Staff involved in this work have been Andrew Vaitiekunas, Georgina Caillard, Ian Searle, Jill Beer, John Shannon, Kathleen Griffiths, Sveta Risman, and Paul Myers, supported by Miriam Weisz (in 2003), Lila Kemlo, Louise Bricknell, Lyn Atkinson, John Terrell and Kate Patrick. 

1. Common Core capabilities

In developing a capability statement for each course, we began by discussing its underlying purpose of the course, its key learning outcomes, and the capabilities which these learning outcomes might help students to develop. We ultimately identified six broad areas of capability: 

· curiosity and intellectual openness

· using the specialised language of the discipline

· analysing the contexts in which decisions are taken 

· solving problems, which includes recognising uncertainty, research skills, and reflecting on experience

· teamwork and communication skills

· self-development and ethics

Attachment 1 shows how these capabilities and the associated learning outcomes are built up across the Common Core courses. Attachment 2 provides a capability map for each course, showing the learning activities by which students achieve the outcomes, and the assessment processes used to check that they have achieved them. 

In general, learning outcomes and capabilities have only been included in the capability maps when they are actually assessed. An exception to this is independence in learning, which is shown as a capability developed but not assessed in Introduction to Accountancy.

Recommendations

We recommend the following steps in relation to these capability maps:

1.5 Consultation with program teams about the capabilities and learning outcomes which are currently being developed in the Common Core. 

Are these the appropriate capabilities? Are the learning outcomes appropriate? Should they be amended or extended? 

ACTION: T&L coordinators, with Manager, ADU, to report to ADC in early 2005.

1.6 Formal approval of these capability maps, amended if necessary. 

The approved capabilities and learning outcomes can then be entered on the AMS as part of the formal definition of each course. 

ACTION: ADC to recommend to Business Board. 

1.7 Detailed evaluation of the Diploma of Business competencies against the Common Core capabilities and learning outcomes.

The capabilities and outcomes identified for the Common Core course outcomes go beyond the competencies developed by the Dip Bus. This implies that students articulating with the Dip Bus are likely to be disadvantaged in their later studies. Some enhancement of the Dip Bus appears to be required. 

ACTION: Head, Business TAFE School, with T&L coordinators and ADU

1.8 A check of local, offshore and online offerings against the capability maps.

Is there equivalence? Will students of these offerings achieve equivalent learning outcomes and progress towards the same capabilities? 

Where can learning activities and assessment tasks be enhanced or improved to ensure that students achieve the designated learning outcomes?

ACTION: T&L coordinators, with program coordinators and course coordinators, supported by ADU.

FOR DISCUSSION

2. Integrating and coordinating capability development

We have had some preliminary discussion of the potential for collaborative work across the Common Core courses. However, a difficulty in organising this is the variety of program maps. As shown in Attachment 3, full-time students take the Common Core courses at different points in their program; part-time students follow a different sequence again. From the perspective of teaching staff, this means that students in any given class are likely to be from a mixture of programs and year levels, which makes planning across courses difficult. 

We have also discussed the potential of some kind of shared resource (eg a simulated work environment) which could be accessed independently by different courses and which might help students connect their experiences. We are looking for a resource which might assist with this.

In the meantime, we have identified some strategic opportunities for the Learning Skills Unit and the Business Library to provide targeted support for students which relate to the specific capabilities being developed in a particular course.  For example, the LSU assists students in Macro-Economics in relation to independent learning, including note-taking and report writing; and assists students in Organisational Behaviour in relation to referencing and avoidance of plagiarism.  An additional mathematics appointment to LSU, which may not come through this year, could provide targeted support to students of Business Statistics. 

Recommended: Common Core sequencing be considered in T&L planning for 2005.

3. Staffing resources for the Common Core

The Common Core courses enrol a large number of students, from programs within and beyond Business. As shown in Figure 1, total enrolments over two semesters 2003/2004 were between 1000 and 1500 per course. 

Figure 1 Common Core enrolments, by course and semester
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We have identified significant differences in the level of staffing in Common Core courses. In some courses students are taught in very large groups (upwards of 100) while in other courses they can be taught in tutorials of less than 25. This is depicted in Figure 2, which shows the number of students per taught hour in each course for Semester 1, 2004 and Semester 2, 2003. 

Figure 2 Students per taught hour – Common Core courses, City campus, 2003/4
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Variation in weekly student contact hours affects the impact of staffing levels. Organisational Behaviour students attend one 2 hour tutorial per week. Five courses provide 3 student contact hours per week. Prices and Markets provide 4 student contact hours, and Macro-Economics provide 5 hours (including a 2 hour question and answer session, not timetabled). Figure 3 shows the variation in resources if all courses offered 3 contact hours per week.

Figure 3 Students per teaching hour (adjusted to 3 contact hours per week)
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In no course is there a large number of ongoing staff. Typically courses involve a coordinator, one to three staff in ongoing positions with other commitments, and a team of sessionals. The highest level of support and the smallest classes are currently in Commercial Law 1 and Introduction to Organisational Behaviour, which both offer tutorials of 25 or less. Largest classes are in the Economics and Finance courses; among them Macro-Economics, where it is planned to timetable additional two-hour feedback sessions for groups of 100 students in 2005.

Large class sizes are not necessarily associated with particular difficulties for students, but it appears that many students struggle to pass several of the Common Core courses. Pass rates in Semester 1 this year ranged from 70% (Commercial Law and Introduction to Accounting) to 95% (Introduction to Organisational Behaviour). The languages of Commercial Law and Macro-Economics are felt to be particularly difficult. Business Statistics, which is often taken in first semester, first year, is also thought to be difficult for students with a weak mathematical background and for international students in the early stages of learning in English.

There has already been some discussion between Academic Development staff and the coordinator of Business Statistics. It is proposed to trial some online support strategies which should enhance the learning experiences of students in this course. A project brief is being developed by Teaching and Learning Online to support the development of the necessary resources.

Recommendation

3.2 The issue of resourcing all the Common Core courses be referred to Heads for discussion.

ACTION: Dean (Academic Development)

	Broad capability
	Course
	Dimension of capability
	Learning outcomes
	Underpinning skills & knowledge

	Curiosity and intellectual openness
	Business Statistics
	Approach problems with intellectual openness and curiosity
	Recognise that often there is more than one solution to a problem and that the best solution often depends on the purpose of the investigation. 

 Interpret the work of others and be able to evaluate and respond to it.
	Apply statistical methodologies to business and life problems. Use current marketing, financial, accounting and economic data to analyse problems.  Recognise that there may be a number of ways of approaching and solving different problems.   

	
	Macro-economics
	Approach problems with intellectual openness and curiosity
	Analyse actual economic events within modelling frameworks.  

Appreciate that economic theory evolves out of actual economic events. 

Interpret the work of others and be able to evaluate and respond to it.  

Determine the effectiveness and appropriateness of government policy intervention.
	Application of economic modelling techniques to real world problems using real events.  Schools of thought in macroeconomics.  Major economic goals and indicators.  Government policies and market intervention.

	
	Prices and Markets
	Approach problems with intellectual openness and curiosity
	Recognise that often there is more than one solution to a problem and that the best solution often depends on the purpose of the investigation.  
	Concepts of demand and supply and elasticity used to analyse outcomes of different forms of government intervention in price determination.  Frameworks of price setting and market behaviour. 

	Use the language of the discipline
	Business Computing 1
	Apply IT concepts appropriately
	Apply concepts to new situations.  Use IT language appropriately.
	Knowledge of key IT related terms and concepts.  Use IT terms appropriately.  Using concepts to solve problems.

	
	Business Statistics
	Use the technical tools and language of the field.    
	Analyse and interpret different types of economic and financial data to extract useful information for optimal decision-making.    Identify appropriate computer software packages to solve problems.  Ability to use computer software packages effectively.  
	Use summary measures, probability theory, statistical inference and regression analysis to obtain insights into the population values of key measures.   Commonly used software package Excel and its application to problems in Statistics.  Discipline specif

	
	Commercial Law 1
	Decode and use specialist language effectively.  Recognise relationship between terms and concepts in factual situations
	Use legal terminology appropriately.    
Reflect on process of decoding new terminology.
	Understand legal terminology relevant to commercial issues and disputes and be able to make appropriate use of such language in written communication

	
	Introduction to Accountancy
	Able to analyse accounting data and identify the information required to inform different kinds of decision.
	Describe and use major types of financial ratio analysis
	Profitability; efficiency; liquidity, gearing.

	
	
	
	Discuss and apply basic techniques of cost and management accounting
	Costs, volumes; break-even costs; variable margins. Direct costing. 

	
	
	
	Explain and use the three general-purpose financial reports
	Assets, liabilities and equity; revenues and expenses; balance sheets; profit and loss; cash flows. Introductory use of valuation.

	
	Macro-economics
	Use the technical tools and language of the field.  
	Calculate, analyse and interpret different types of economic and financial data to extract useful information for optimal decision-making.  Interpret and use the language and terminology of economics.  Use the various models, mathematics and graphical functional forms to prove and test decisions/outcomes.
	Macroeconomic theories and models.  Mathematical and graphical functional forms and their application in macroeconomics.  Discipline specific terminology and the methodology of analysis.

	
	Prices and Markets
	Use the technical tools and language of the field.    
	Analyse and interpret different types of economic data to extract useful information for optimal decision-making within the firm.  Interpret and use the language and terminology of microeconomics.  Make predictions about possible consequences for firms and consumers.
	Analytical microeconomic models of market behaviour and graphical and mathematical tools.  Discipline specific terminology.

	Analyse contexts for decisions
	Commercial Law 1
	Recognise and identify the impact and importance of law in the business context
	Identify legal issues in business scenarios relating to commercial disputes.  Recognise the changing nature of the law in statutes and case law.  Recognise the value of legal expertise and when to seek legal advice
	Knowledge of the structure and role of the legal system in business and commercial activities and basic business law principles

	
	Introduction to Accountancy
	Able to analyse accounting data and identify the information required to inform different kinds of decision.
	Describe the role of accounting in business decision-making
	Types of business structure; incorporation; regulatory environment of accountancy in Australia.

	
	Introduction to Organisational Behaviour
	contribute to decisions within diverse political, economic, environmental and social contexts
	Recall, explain and apply theories and models relating to the behaviour of individuals and groups in organisations.    Reflect on skills, capabilities and learning experiences, and those of fellow team members, give sensitive and effective feedback to others, and reflect upon feedback you have received to improve your skills and understanding in organisational behaviour.    
	Ability to contribute to business policy that accommodates a variety of economic and social interests.      Demonstrate an understanding of the characteristics of workplace arrangements in contemporary organisations, their implications for managers and the kinds of choices that can be made over those arrangements.    Be able to articulate personal values and to recognise the role of values in decision-making.

	
	Marketing Principles
	Responsive practice: ‘read’ environments and diagnose problems.    Interpret the evidence, make judgements about it.    Understand things from a customer’s perspective and combine it with your knowledge of the market and marketing.  
	Forecast future marketing scenarios.    Look from a customer’s perspective.    Make recommendations for the future based on what the customer wants.
	Ability to read and analyse environmental information

	Problem-solving
	Business Computing 1
	Gather and analyse client require​ments
	Identify relationships between stakeholder positions and perspectives  Build mental model of information flow.
	Read case study script.  Identify and interpret key requirements

	
	
	Model business problems and design integrated solutions
	Create information structure to suit particular information management tools.  Build prototype information systems.  Evaluate solutions against requirements
	Using systems thinking: framework for applying information technology and information management to business  Develop databases  Develop spreadsheet models

	
	Business Statistics
	Distil, scope and critically analyse problems.      
	Analyse and interpret situations and problems.  Recognise relevant information in the process of solving problems.  Make predictions about possible consequences.    
	Theoretical developments in Business Statistics.   Analytical tools developed in a sequence to so as to analyse, identify, evaluate and discuss important Statistical procedures.  Framework for evaluating sample based information.  

	
	Commercial Law 1
	Evaluate and analyse factual situations according to their legal effect
	Apply the law to business scenarios.  Formulate legal arguments in negligence and contract law. Identify the impact of statutes on specialised contracts.  Recognise how in specific situations changes to the law occur
	Develop and apply legal methodology by way of classifying a problem according to its governing law, identifying and discussing relevant legal issues, applying legal principles and developing legal arguments

	
	Macro-economics
	Distil, scope and critically analyse problems.    
	Use appropriate macroeconomic tools to model the market and determine possible outcomes of changing economic behaviour and aid in the development and analysis of policy.   Make decisions and reach rational conclusions in a systematic and rational manner within an environment of constraints.  
	Various graphical and mathematical models to analyse, identify, evaluate and discuss economic outcomes.  Modelling methodology and objective thinking.  Major economic goals, performance indicators and the business cycle.  Government policy options.  Linkages between markets and across economies.

	
	Prices and Markets
	Distil, scope and critically analyse problems.      
	Analyse and interpret market behaviour in each of the four market structures, and the causes and outcomes of market failure.  Recognise relevant information in the process of solving problems for a firm given a set of market conditions.  Make predictions about possible consequences for firms and consumers.    
	Economic principles as they relate to markets and price determination in the four market structures - frameworks for market definition and structure, models of demand and supply, market equilibrium, perfect competition, monopoly, monopolistic competition 

	Uncertainty
	Business Statistics
	Recognise the uncertainty of business decision-making
	Analyse problems and identify appropriate risk management techniques.  Imagine the implications of decisions and actions.  Analyse and evaluate different business situations and provide optimal solutions for clients.  
	Discussion of the reasons for using Probabilistic methods   

	
	Macro-economics
	Recognise the uncertainty of business decision-making
	Analyse problems and identify possible alternative outcomes depending on assumptions made.  
Imagine the implications of decisions and actions based on alternative schools of thought.  
Provide policy alternatives to address various economic outcomes.
	Consequences of scarcity.  Integration of markets and determination of cross-border relationships.  Opposing economic schools of thought.

	
	Marketing Principles
	Problem diagnosis and solving  
	Critically analyse marketing situations and apply appropriate research methodologies ie. To be able to look at situations from a customer’s perspective.
	Ability to look at an issue from both sides and see that sometimes there are a number of choices.   Use theories and concepts relating to Marketing to solve problems eg. Segmentation and targeting.

	
	Prices and Markets
	Recognise the uncertainty of business decision-making
	Analyse and evaluate different market situations and provide optimal solutions for firms.
	Correlation between market conduct and market performance.  Models of competitive and   co-operative forces in markets.  

	Research
	Marketing Principles
	Information management/literacy: access information from a wide variety of sources, discern value and use  
	Identify the importance of research in analysing and generating forecasts of likely future developments for the organisation
	Be able to use the library resources both in the building and online

	
	Prices and Markets
	Research
	Analyse evidence in the area of market definition and structure.
	Research Methodology – skills of collection of quantitative and qualitative data and information management.

	Reflectiveness
	Business Statistics
	Research and reflect
	Analyse empirical evidence in the discipline areas of business and commerce.  Analyse different sets of data, for example domestic and international, industry and company, gathered from various sources.   Recognise the importance of reliable data and identify the problems encountered when using unreliable data.  Recognise the interrelatedness of various subfields in business.  
	Research Methodology – skills of   data collection  data analysis  Statistical and Econometric models.

	
	Marketing Principles
	Reflective practice: ability to reflect on experiences, employ conceptual frameworks, to relate these to similar and dissimilar contexts, to inform and improve future practice  
	Prepare or contribute to the preparation of business plans to inform decision making
	Able to express concepts and arguments logically in writing. Able to follow a prescribed format

	Teamwork
	Introduction to Organisational Behaviour
	demonstrate an ability to work collaboratively
	Understand the complexity of human behaviour, and demonstrate the flexibility and tolerance required to work effectively with others.    Reflect on skills, capabilities and learning experiences, and those of fellow team members, and those of fellow team members, give sensitive and effective feedback to others, and reflect upon feedback you have received to improve your skills and understanding in organisational behaviour.    Assess both your own and others’ strengths and weaknesses in organisational behaviour, and identify development opportunities.
	Able to construct workplace arrangements that respond to organisational and human needs.    Demonstrates personal skills and values expected in management roles.    Able to understand and work with others.    Demonstrate negotiation and conflict management skills.

	Communication skills
	Business Computing 1
	Present findings appropriately
	Write short reports  Write user instructions  Develop graphical presentations
	Present outcomes graphically  Present written (word processed) reports  Design navigable GUI (assumes skills in navigating using GUI)

	
	Commercial Law 1
	Explain legal principles and their practical application
	Write clearly about the substance and effect of law in given business contexts.    [query: extend to oral presentations]
	Effectively communicate legal concepts and their relevance to specified situations to professionals and non-professionals alike

	
	Introduction to Organisational Behaviour
	communicates ideas, intentions and outcomes clearly to a variety of audiences
	Recall, explain and apply theories and models relating to the behaviour of individuals and groups in organisations.    Demonstrate ability to write clearly.    Ability to present a logical argument.    Ability to use conventional academic referencing schemes.
	Able to express concepts and arguments coherently and logically in writing and orally.

	
	Marketing Principles
	Evidence based practice: interpret the work of others and make judgements of value  
	Formulate and communicate marketing plans and collect data.
	Present results in word processed format, both text and graphics

	
	Prices and Markets
	Communicate  effectively
	Ability to communicate solutions to economic problems in a written form.
	Writing skills – be able to frame an answer involving definitions, diagrams, calculations, analysis and conclusions.

	Self-development
	Introduction to Organisational Behaviour
	pursue continuous personal development of knowledge and skills related to a management career
	Reflect on skills, capabilities and learning experiences, and reflect upon feedback you have received to improve your skills and understanding in organisational behaviour.    Analyse your learning style and use this knowledge to further develop your capability in lifelong learning.    Assess your strengths and weaknesses in organisational behaviour, and identify development opportunities.
	Demonstrate clarity over the level and nature of personal skills expected in management roles.    Demonstrate a developmental and reflective approach to the development of one’s career and work issues.    Demonstrate a learning orientation.    Demonstrate flexibility and adaptablity.    Demonstrate emotional intelligence.    Demonstrate a capacity to embrace personal change and development.

	Ethics
	Business Computing 1
	Behave ethically
	Students learn cooperatively while presenting work created individually.
	Understand and apply ethical standards

	
	Business Statistics
	Work to the ethical standards of the profession
	Analyse data in an ethical manner, avoiding selective use of data, concealing of results and fabrication of outcomes.  
	Professional, legal and ethical standards.  

	
	Introduction to Organisational Behaviour
	The ability to engage with business activities in a disciplined and ethical manner
	Recall, explain and apply theories and models relating to the behaviour of individuals and groups in organisations.
	Demonstrate engagement with managing business activities.


Business Computing 1

	Dimensions of capability
	Underpinning skills and knowledge
	Learning Outcomes
	Learning activities
	Assessment tools

	Apply IT concepts appropriately
	Knowledge of key IT related terms and concepts.

Use IT terms appropriately.

Using concepts to solve problems.
	Apply concepts to new situations.

Use IT language appropriately.
	Attending lectures and taking notes

Reading textbook material
	Exam – applying concepts to hypo​thetical situations.

	Gather and analyse client require​ments
	Read case study script.  Identify and interpret key requirements
	Identify relationships between stakeholder positions and perspect​ives

Build mental model of information flow.
	Complex case study

Hard & soft systems analysis

Build “rich pictures”
	Case study assignments (2)

Exam

	Model business problems and design integrated solutions
	Using systems thinking: framework for applying information techno​logy and information management to business

Develop databases

Develop spreadsheet models
	Create information structure to suit particular information management tools.

Build prototype information systems.

Evaluate solutions against requirements
	Applying sequenced instructions

Workshop interactive activities

Lectures

Individual consultations
	Assignments

Exam
– using systems thinking (fol​lowing through from case studies)


- analyse   spreadsheet models


- analyse and design database

	Present findings appropriately
	Present outcomes graphically

Present written (word processed) reports

Design navigable GUI (assumes skills in navigating using GUI)
	Write short reports

Write user instructions

Develop graphical presentations
	In workshops and assignments:

Build web pages

Evaluate GUI for usability

Build GUI
	Assignment reports and presentations.

	Behave ethically
	Understand and apply ethical standards
	Students learn cooperatively while presenting work created individually.
	Lecture

Workshops
	Assignment assessment monitors plagiarism.


ECON1030 Business Statistics

Business Statistics introduces students in the Bachelor of Business and the Bachelor of Commerce to some of the standard Statistical procedures and techniques that are widely used by managers in complex organizations.

	Capabilities


	Underpinning knowledge
	Learning Outcomes
	Learning Activities
	Assessment

	Distil, scope and critically analyse problems.


	Theoretical developments in Business Statistics. 

Analytical tools developed in a sequence to so as to analyse, identify, evaluate and discuss important Statistical procedurest.

Framework for evaluating sample based information.


	Analyse and interpret situations and problems.

Recognise relevant information in the process of solving problems.

Make predictions about possible consequences.


	Solve problems using the appropriate statistical skills.

Apply appropriate theoretical frameworks to develop solutions in determining value, for example, a publicly listed company.

Identify appropriate principles and models to measure business performance.

Report on the outcome of the analysis of problems.


	Midsemester test

End of Semester test



	Use the technical tools and language of the field.


	Use summary measures, probability theory, statistical inference and regression analysis to obtain insights into the population values of key measures. 

Commonly used software package Excel and its application to problems in Statistics.

Discipline specific terminology
	Analyse and interpret different types of economic and financial data to extract useful information for optimal decision-making.  

Identify appropriate computer software packages to solve problems.

Ability to use computer software packages effectively.

Interpret and use the language and terminology of Business Statistics

Make predictions about possible consequences.


	Use a variety of statistical tools to solve problems in the areas of micro and macro-economics, accounting, marketing, property and finance.

Use Excel to solve problems in these areas

Apply statistical and Excel skills to real world problems..

Engage in statistical and analytical business  conversation.

Report on outcome of analysis of data.
	


	Capabilities


	Underpinning knowledge
	Learning Outcomes
	Learning Activities
	Assessment

	Recognise the uncertainty of business decision-making
	Discussion of the reasons for using Probabilistic methods 


	Analyse problems and identify appropriate risk management techniques.

Imagine the implications of decisions and actions.

Analyse and evaluate different business situations and provide optimal solutions for clients.


	Study the role of risk in most of the functional areas of the firm and how this can be managed effectively.
 
	

	Approach problems with intellectual openness and curiosity
	Apply statistical methodologies to business and life problems. Use current marketing, financial, accounting and economic data to analyse problems.

Recognise that there may be a number of ways of approaching and solving different problems..


	Recognise that often there is more than one solution to a problem and that the best solution often depends on the purpose of the investigation.

Interpret the work of others and be able to evaluate and respond to it.
	Apply statistical and Excel skills to real life situations.

Use current market data in analysis where appropriate and available.

Learn different techniques for approaching the same problem.


	


	Capabilities
	Underpinning knowledge
	Learning Outcomes
	Learning Activities
	Assessment

	Research and reflect
	Research Methodology – skills of 

· data collection

· data analysis

Statistical and Econometric models.
	Analyse empirical evidence in the discipline areas of business and commerce.

Analyse different sets of data, for example domestic and international, industry and company, gathered from various sources. 

Recognise the importance of reliable data and identify the problems encountered when using unreliable data.

Recognise the interrelatedness of various subfields in business.


	Develop an understanding of modelling and the significance of different statistical methods.

Excel skills developed 
	

	Work to the ethical standards of the profession
	Professional, legal and ethical standards.


	Analyse data in an ethical manner, avoiding selective use of data, concealing of results and fabrication of outcomes.


	Present results of analysis in a professional and ethical manner.


	


COMMERCIAL LAW – JUST1016

Rationale: to develop the ability to make effective judgments about the use of law 

and its impact on business activities by way of introducing a selection 

of legal issues that may confront an accountant or business person 

while acting in their professional capacity and to acquire basic skills in legal methodology

	Capabilities
	Underpinning skills & knowledge 
	Learning outcomes
	Types of learning activities

	Appropriate assessment strategies

	Recognise and identify the impact and importance of law in the business context
	Knowledge of the structure and role of the legal system in business and commercial activities and basic business law principles
	Identify legal issues in business scenarios relating to commercial disputes.  Recognise the changing nature of the law in statutes and case law.  Recognise the value of legal expertise and when to seek legal advice
	Lectures and tutorials.  Reading textbook material and discussion in class.
	Tutorial problems and discussion.

	Evaluate and analyse factual situations according to their legal effect
	Develop and apply legal methodology by way of classifying a problem according to its governing law, identifying and discussing relevant legal issues, applying legal principles and developing legal arguments
	Apply the law to business scenarios.  Formulate legal arguments in negligence and contract law. Identify the impact of statutes on specialised contracts.  Recognise how in specific situations changes to the law occur
	Reading, writing, discussing and arguing.  Engaging in legal analysis and critique.
	Teacher and peer assessment of student’s analysis and discussion of tutorial problems. 

Short test – fact problems on negligence and introductory aspects of contract law.  

Final exam – assessment of entire course.

	Decode and use specialist language effectively.  Recognise relationship between terms and concepts in factual situations
	Understand legal terminology relevant to commercial issues and disputes and be able to make appropriate use of such language in written communication
	Use legal terminology appropriately.  

[reflect on process of decoding new terminology]
	Reading, writing, interpreting the technical meaning of legal terms
	Assessment of use of legal language in tutorial discussion and its application in exam problems

	Explain legal principles and their practical application
	Effectively communicate legal concepts and their relevance to specified situations to professionals and non-professionals alike
	Write clearly about the substance and effect of law in given business contexts.  

[query: extend to oral presentations]
	Presenting a legal case by appropriate use of common law and/or statutory law.  Engaging in classroom debate.  Writing up law arguments on fact problems.
	Commentary and evaluation by teacher on student’s class presentations and any other related course activities.  Short test and final exam.


Draft 3, 3 August 2004 
Introduction to Accounting

ACCT 1046

Introduction to Accounting introduces students to fundamental accounting concepts and their use in decision-making in business and non-business environments.

	Capabilities
	Underpinning skills & knowledge 
	Learning outcomes
	Types of learning activities
	Appropriate assessment strategies

	Able to analyse accounting data and identify the information required to inform different kinds of decision.
	Types of business structure; incorporation; regulatory environment of accountancy in Australia.
	Describe the role of accounting in business decision-making
	Undertake online activities

Attend lectures

Read textbook

Prepare for tutorials – apply concepts to practical questions.

Discuss questions in tutorial

Self-test online (not assessed)

Self-test in textbook
	Assignment

End of semester exam

	
	Assets, liabilities and equity; revenues and expenses; balance sheets; profit and loss; cash flows. Introductory use of valuation.
	Explain and use the three general-purpose financial reports
	
	

	
	Profitability; efficiency; liquidity, gearing.
	Describe and use major types of financial ratio analysis
	
	End of semester exam

	
	Costs, volumes; break-even costs; variable margins. Direct costing. 
	Discuss and apply basic techniques of cost and management accounting
	
	

	
	Budgeting. Working capital. Inventory.
	
	
	

	
	
	Summarise and communicate ideas and arguments
	Respond to reflective questions in textbook and online

Prepare for tutorials

Individual assignments
	Assignment

	
	
	Work independently
	
	Not assessed 

	
	
	Reflect upon goals
	
	

	
	
	Manage time and tasks
	
	


BUSM 1094 
Introduction to Organisational Behaviour

Rationale:  To equip students with the knowledge and skill to better understand themselves (including how they learn) and to be able to understand, predict and influence the behaviour of individuals and groups in organisations.

	Capability
	Underpinning skills & knowledge (for this capability in this course)
	Learning outcomes
	Types of learning activities
	Appropriate assessment strategies

	Contribute to decisions within diverse political, economic, environmental and social contexts
	Able to contribute to business policy that accommodates a variety of economic and social interests.

Demonstrate an understanding of the characteristics of workplace arrangements in contemporary organisations, their implications for managers and the kinds of choices that can be made over those arrangements.

Be able to articulate personal values and to recognise the role of values in decision-making.
	Recall, explain and apply theories and models relating to the behaviour of individuals and groups in organisations.

Reflect on skills, capabilities and learning experiences, and those of fellow team members, give sensitive and effective feedback to others, and reflect upon feedback you have received to improve your skills and understanding in organisational behaviour.


	Participate in the class room constituted as an organisation under the management of the students.

Review the online lecture material including the imbedded links to external sites involving real examples, exercises and related information.
	Contribute to completion of workgroup portfolio, which includes records of and reflections on workgroup processes.

Multiple choice test on lecture content.

	Demonstrate an ability to work collaboratively
	Able to construct workplace arrangements that respond to organisational and human needs.

Demonstrates personal skills and values expected in management roles.

Able to understand and work with others.

Demonstrate negotiation and conflict management skills.
	Understand the complexity of human behaviour, and demonstrate the flexibility and tolerance required to work effectively with others.

Reflect on skills, capabilities and learning experiences, and those of fellow team members, give sensitive and effective feedback to others, and reflect upon feedback you have received to improve your skills and understanding in organisational behaviour.

Assess both your own and others’ strengths and weaknesses in organisational behaviour, and identify development opportunities.
	Participate in the class room constituted as an organisation under the management of the students.


	Contribute to completion of workgroup portfolio, which includes records of and reflections on workgroup processes.

	Pursue continuous personal development of knowledge and skills related to a management career
	Demonstrate clarity over the level and nature of personal skills expected in management roles.

Demonstrate a developmental and reflective approach to the development of one’s career and work issues.

Demonstrate a learning orientation.

Demonstrate flexibility and adaptablity.

Demonstrate emotional intelligence.

Demonstrate a capacity to embrace personal change and development.
	Reflect on skills, capabilities and learning experiences, and reflect upon feedback you have received to improve your skills and understanding in organisational behaviour.

Analyse your learning style and use this knowledge to further develop your capability in lifelong learning.

Assess your strengths and weaknesses in organisational behaviour, and identify development opportunities.
	Undertake a learning contract (action learning project) focussing on an organisational behaviour topic of personal interest or importance to the student.

Participate in the class room constituted as an organisation under the management of the students.

Reflect in a learning journal on experiences in class and related to the learning contract.
	Learning Contract

Contribute to completion of workgroup portfolio, which includes records of and reflections on workgroup processes.

	Communicates ideas, intentions and outcomes clearly to a variety of audiences
	Able to express concepts and arguments coherently and logically in writing and orally.
	Recall, explain and apply theories and models relating to the behaviour of individuals and groups in organisations.

Demonstrate ability to write clearly.

Ability to present a logical argument.

Ability to use conventional academic referencing schemes.
	Undertake a learning  contract (action learning project) focussing on an organisational behaviour topic of personal interest or importance to the student.

Participate in the classroom constituted as an organisation under the management of the students.


	Learning Contract

Contribute to completion of workgroup portfolio, which includes records of and reflections on workgroup processes.

	The ability to engage with business activities in a disciplined and ethical manner
	Demonstrate engagement with managing business activities.
	Recall, explain and apply theories and models relating to the behaviour of individuals and groups in organisations.
	Participate in the class room constituted as an organisation under the management of the students.
	Contribute to completion of workgroup portfolio, which includes records of and reflections on workgroup processes.


ECON1010 MACROECONOMICS 1

	Capabilities
	Underpinning Knowledge
	Learning Outcomes
	Learning Activities
	Assessment

	Distil, scope and critically analyse problems.


	Various graphical and mathematical models to analyse, identify, evaluate and discuss economic outcomes.

Modelling methodology and objective thinking.

Major economic goals, performance indicators and the business cycle.

Government policy options.

Linkages between markets and across economies.
	Use appropriate macroeconomic tools to model the market and determine possible outcomes of changing economic behaviour and aid in the development and analysis of policy.

Make decisions and reach rational conclusions in a systematic and rational manner within an environment of constraints.


	Develop and analyse the major models both graphically and in some cases mathematically.

Apply appropriate models to analyse changes in the various determinants and changes in economic events.

Analyse and develop policy responses to various occurrences in the economy.

Determine economic behaviour and relationships.

Identify and analyse the requirements for rational and objective decision-making.
	Demonstration lectures.

Feedback forums.

Formal examinations.

Self-assessed practice multiple choice tests.

.

	Use the technical tools and language of the field.


	Macroeconomic theories and models.

Mathematical and graphical functional forms and their application in macroeconomics.

Discipline specific terminology and the methodology of analysis.
	Calculate, analyse and interpret different types of economic and financial data to extract useful information for optimal decision-making.

Interpret and use the language and terminology of economics.

Use the various models, mathematics and graphical functional forms to prove and test decisions/outcomes.
	Derive and discuss the development of macroeconomic models, both graphically and mathematically.

Examine how major economic data is compiled identifying complications and problems.

Identify the ‘language’ of economics to correctly communicate events and outcomes.
	Demonstration lectures.

Feedback forums.

Formal examinations.

Self-assessed review questions.

Self-assessed practice multiple choice tests.

	Recognise the uncertainty of business decision-making
	Consequences of scarcity.

Integration of markets and determination of cross-border relationships.

Opposing economic schools of thought.
	Analyse problems and identify possible alternative outcomes depending on assumptions made.

Imagine the implications of decisions and actions based on alternative schools of thought.

Provide policy alternatives to address various economic outcomes.
	Undertake scenario analysis using various economic models under various assumptions.

Compare and contrast between different schools of thought and analyse the consequences.

Examine the links between markets, across sectors and economies


	Demonstration lectures.

Feedback forums.

Formal examinations.

Self-assessed practice multiple choice tests.

	Approach problems with intellectual openness and curiosity
	Application of economic modelling techniques to real world problems using real events.

Schools of thought in macroeconomics.

Major economic goals and indicators.

Government policies and market intervention.
	Analyse actual economic events within modelling frameworks.

Appreciate that economic theory evolves out of actual economic events.

Interpret the work of others and be able to evaluate and respond to it.

Determine the effectiveness and appropriateness of government policy intervention.
	Apply modelling skills to real life situations.

Analyse and discuss real economic events in terms of real and projected outcomes.

Model and analyse the impact of various government policy alternatives.
	Demonstration lectures.

Feedback forums.

Formal examinations.


Marketing Principles

MKTG1025

Rationale:
To ensure that every student recognises the relevance of marketing in their everyday life regardless of their degree. To understand that marketing is more than advertising and for students to be capable of looking at marketing issues from a customer’s perspective.

	Capabilities
	Underpinning skills & knowledge 
	Learning outcomes
	Types of learning activities

	Appropriate assessment strategies

	Problem diagnosis and solving


	Ability to look at an issue from both sides and see that sometimes there are a number of choices.

Use theories and concepts relating to Marketing to solve problems eg. Segmentation and targeting.
	Critically analyse marketing situations and apply appropriate research methodologies ie. To be able to look at situations from a customer’s perspective.
	Participate in tutorial questions relating to real examples and challenge their self-awareness. To understand problems from their perspective and diagnose themselves.
	Tutorial exercises (10)

Marketing Plan

Exam

	Responsive practice: ‘read’ environments and diagnose problems.

Interpret the evidence, make judgements about it.

Understand things from a customer’s perspective and combine it with your knowledge of the market and marketing.


	Ability to read and analyse environmental information
	Forecast future marketing scenarios.

Look from a customer’s perspective.

Make recommendations for the future based on what the customer wants.
	Conduct analysis of environment for Marketing Plan.

Tutorial discussions of how to identify and analyse stakeholder groups and dimensions of the environment.
	Marketing Plan

	Reflective practice: ability to reflect on experiences, employ conceptual frameworks, to relate these to similar and dissimilar contexts, to inform and improve future practice


	Able to express concepts and arguments logically in writing. Able to follow a prescribed format
	Prepare or contribute to the preparation of business plans to inform decision making
	Preparation of Marketing Plan
	Marketing Plan

Tutorial Exercises

	Evidence based practice: interpret the work of others and make judgements of value


	Present results in word processed format, both text and graphics
	Formulate and communicate marketing plans and collect data.
	Analyse secondary material while preparing Marketing Plan
	Marketing Plan

Tutorial Exercises

Exam

	Information management/literacy: access information from a wide variety of sources, discern value and use


	Be able to use the library resources both in the building and online
	Identify the importance of research in analysing and generating forecasts of likely future developments for the organisation
	Intensive research using secondary sources for the environmental analysis for the Marketing Plan. Also extensive use of secondary sources to make recommendations that are more likely to be successful
	Marketing Plan

· situation analysis

· SWOT analysis

· Recommendations for Marketing strategies


ECON1020 
Prices and Markets

Rationale: to enable students to acquire the basic analytical tools needed to understand the working of the micro economy.
	Capabilities


	Underpinning knowledge
	Learning Outcomes
	Learning Activities
	Assessment

	Distil, scope and critically analyse problems.


	Economic principles as they relate to markets and price determination in the four market structures - frameworks for market definition and structure, models of demand and supply, market equilibrium, perfect competition, monopoly, monopolistic competition and oligopoly,

Principles of market performance and efficiency.

Principles of market failure and forms of government intervention.
	Analyse and interpret market behaviour in each of the four market structures, and the causes and outcomes of market failure.

Recognise relevant information in the process of solving problems for a firm given a set of market conditions.

Make predictions about possible consequences for firms and consumers.


	Solve problems using the appropriate analytical skills – eg, concepts, diagrams, mathematical models.

Apply appropriate theoretical frameworks to develop solutions – eg, pricing and other strategies for firms such as oligopolists.

Identify appropriate principles and models to measure both firms and market performance – eg, efficiency measures.

Develop an economic argument using an appropriate framework and arrive at a logical conclusion.

Report on the outcome of the analysis of problems.
	Self assessment of solutions to demonstration lecture questions – comparison to verbal solutions and discussion in class and written solution guide provided (afterwards) on the Learning Hub.

Class tests – assessment of technical and theoretical knowledge.

Exam – questions draw from related concepts and material in multiple topics, assessing both technical and theoretical knowledge and ability to integrate the material.



	Use the technical tools and language of the field.


	Analytical microeconomic models of market behaviour and graphical and mathematical tools.

Discipline specific terminology.
	Analyse and interpret different types of economic data to extract useful information for optimal decision-making within the firm.

Interpret and use the language and terminology of microeconomics.

Make predictions about possible consequences for firms and consumers.
	Use the appropriate analytical tools to resolve problems as provided in assessment questions.

Apply theoretical models to real world problems.

Engage in analytical economic conversation.
	Class tests – assessment of technical and theoretical knowledge.

Exam – exhibit use of technical tools and language in written answers.

Self-assessed Research Task – apply market definition and structure frameworks, developed in classes, to reading of industry reports, in particular IBIS reports.

	Recognise the uncertainty of business decision-making
	Correlation between market conduct and market performance.

Models of competitive and 

co-operative forces in markets.


	Analyse and evaluate different market situations and provide optimal solutions for firms.
	Report on real market situations.

Apply knowledge and problem-solving skills to real situations.


	Self-assessed Research Task – analyse and determine the relevant market based on framework developed in classes and reading of industry reports, in particular IBIS report.

Exam – Case study/scenario questions, in particular in the areas of Markets and Game Theory.



	Approach problems with intellectual openness and curiosity
	Concepts of demand and supply and elasticity used to analyse outcomes of different forms of government intervention in price determination.

Frameworks of price setting and market behaviour.


	Recognise that often there is more than one solution to a problem and that the best solution often depends on the purpose of the investigation.


	Apply diagrammatic and mathematical skills to real life situations – eg, the effect of monopoly power and alternative strategies to address this problem.

Read and analyse information and literature from different sources, including reports, websites, newspapers.


	Self-assessed Research Task – search out and use sources in addition to the IBIS industry report.

Exam – integrate knowledge from different topics and provide real life examples from reading of various sources, eg. newspapers.

	Research
	Research Methodology – skills of collection of quantitative and qualitative data and information management.
	Analyse evidence in the area of market definition and structure.
	Gather information from various sources – websites, library, etc.

Read and interpret material from a variety of sources – newspapers, articles, texts, websites, etc. 

Use Library guides.


	Class test – assess factual knowledge from specified industry report.

Self-assessed Research Task – read, filter and assess information and formulate an answer to the Research Task questions.



	Communicate  effectively
	Writing skills – be able to frame an answer involving definitions, diagrams, calculations, analysis and conclusions.
	Ability to communicate solutions to economic problems in a written form.
	Prepare solutions to Demonstration Lecture Questions.

Participate in class discussions.


	Self assessment of answers to demonstration lecture questions – comparison to verbal solutions and discussion in class and written solution guide provided (afterwards) on the Learning Hub.

Exam – present answers that contain correct definitions, diagrams and calculations and that answer the specific question in a coherent manner.




	Course
	Semester 1
	Semester 2

	
	First year
	Second year
	First year
	Second year

	Business Computing 1
	B Bus Accountancy
B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F
B Bus Info & Knowl Managemt
	 
	B Bus Management
	 

	Business Statistics
	B Bus Management
B Bus Mktg
B Bus Transp & Log
B Bus E&F
	B Bus Internat Bus
B Bus Accountancy
B Bus Info & Knowl Managemt
	B Bus BIS
B Bus E&F

	 

	Commercial Law 1
	B Bus Accountancy
	B Bus BIS
B Bus Management
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
	B Bus Info & Knowl Managemt
B Bus E&F
	 

	Introduction to Accountancy
	B Bus BIS
 B Bus Mktg
B Bus Acc
B Bus E&F
	B Bus Info & Knowl Managemt
	B Bus Internat Bus
B Bus Transp & Log
B Bus Management
	 

	Introduction to Organisational Behaviour
	B Bus Internat Bus
B Bus Transp & Log
B Bus Info & Knowl Managemt
	B Bus BIS
B Bus Mktg
B Bus Accountancy
B Bus E&F
	B Bus Management
	 

	Macro-economics
	B Bus Management
B Bus E&F
B Bus Acc
	 
	B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Info & Knowl Managemt
	B Bus BIS

	Marketing Principles
	B Bus Management
B Bus Info & Knowl Managemt
	 
	B Bus BIS
B Bus Accountancy
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F
	 

	Prices and Markets
	 
	B Bus Management
B Bus Info & Knowl Managemt
	B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Acc
B Bus E&F
	 


Rationale: To develop students' capabilities to make effective judgements about the use of Information and Communications Technologies in a business context.
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CommonCore

				Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets		Student electives

		First year, S1		B Bus Accountancy
B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F
B Bus Info & Knowl Managemt		B Bus BIS
B Bus Management
B Bus Mktg
B Bus Transp & Log
B Bus E&F		B Bus Accountancy		B Bus Management
B Bus Mktg
B Bus Acc
B Bus E&F		B Bus Management
B Bus Internat Bus
B Bus Transp & Log		B Bus Management
B Bus E&F
B Bus Acc		B Bus Management
B Bus Info & Knowl Managemt

		Second year, S1				B Bus Internat Bus
B Bus Accountancy
B Bus Info & Knowl Managemt		B Bus BIS
B Bus Management
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log		B Bus Info & Knowl Managemt		B Bus BIS
B Bus Mktg
B Bus Accountancy
B Bus E&F
B Bus Info & Knowl Managemt				B Bus BIS		B Bus Management
B Bus Info & Knowl Managemt

		First semester enrolments		800		570		800		1100		600		1096		650		500

		Staff numbers		?2 fte plus 7 sessionals		2		3 lecturers, 3 tutors, 9 sessionals		3 ft + 12 casual		3 + casuals		2 + possibly 1 sessional		2 lecturers, 5 sessionals		2 lecturers + possibly one casual

		Classes		Per student: 1 two hour lecture, 1 one-hour workshop.
Per week: 
Lectures 6 hours
Workshops 35 hours		Per student: 1 one-hour lecture, 1 one-hour demo lecture, 1 one-hour Q&A session.
Per week:
Lectures 4 hours
Demo lectures 2 hours
Q&A sessions 4 hours		Per student: one 2-hour lecture, one 1-hour tutorial.
Per week: 
Lectures 8 hours
Tutorials 30 hours		3 hours: lectures & tutorials (25 students per tutorial) - say 40 tutorials		Per student: introductory lecture in week 1; one 2-hour tutorial each week.
Per week:
40 two-hour tutorials		2 day streams (Capitol), 3 hour classes with lecture & demo lecture; 1 evening stream (Capitol or Bdg 12), 4 hour class with lecture, demo lecture & feedback forum. Feedback forums also scheduled during day - in 2005 these will be timetabled as 2 hour ses		Per student: one 2-hour lecture, one 1-hour tutorial
Per week:
Lectures 10 hours
Tutorials 20 hours		Per student: one 2-hour lecture, one 2-hour demonstration lecture.
Per week:
Lectures 4 hours
Demonstration lectures 8 hours

		Pass rate		80%		85%		70%		70%		93%		85%		85%		85%

		Comments		2004 data - excluding 10% who did not sit.		Marks are normalised. About 40% fail on raw scores.		2004 figures. Fails include 6% who did not sit. International pass rates similar to local, but fewer HDs and DIs.		Fails include 9% who do not sit.				2003, onshore, excluding the 8% of students who did not sit or deferred (up from 77% in 2003).				Varies between 82% and 90%.

		First year, S2		B Bus Management		B Bus E&F
B Bus Info & Knowl Managemt				B Bus BIS
B Bus Internat Bus
B Bus Transp & Log
B Bus Management		B Bus Management		B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Info & Knowl Managemt		B Bus Accountancy
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F		B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Acc
B Bus E&F		B Bus Management (1)

		Second year, S2																		B Bus Management (1)
B Bus Internat Bus (1)
B Bus Mktg (2)
B Bus Transp & Log (1)
B Bus Info & Knowl Managemt (2)

		Second semester enrolments		400		640		500		450		400		356		750		600

		Staff numbers		?2 fte + 6 sessionals		3				3 ft and 6 casual.		3 + sessionals		2		2 lecturers, 5 sessionals		2 lecturers + possibly one casual

		Classes		Per student: 1 two hour lecture, 1 one-hour workshop.
Per week: 
Lectures 6 hours
Workshops 20 hours		Per student: 1 one-hour lecture, 1 one-hour demo lecture, 1 one-hour Q&A session.
Per week:
Lectures 6 hours
Demo lectures 3 hours
Q&A sessions 6 hours		Per student: one 2-hour lecture, one 1-hour tutorial.
Per week: 
Lectures 4 hours
Tutorials 15 hours		3 hours: lectures and tutorials (25 students per tutorial) - say 16 tutorials		Per student: introductory lecture in week 1; one 2-hour tutorial each week.
Per week:
30 two-hour tutorials		One day stream (Capitol), one evening stream (Bdg 12). - Assume plus four 2-hour feedback forums.		Per student: one 2-hour lecture, one 1-hour tutorial
Per week:
Lectures 10 hours
Tutorials 20 hours		Per student: one 2-hour lecture, one 2-hour demonstration lecture.
Per week:
Lectures 6 hours
Demonstration lectures 10 hours

		Pass rate								67-75%				85%		85%		85%

										Fails include 9% who do not sit.				Onshore, Sem 2, 2002 and Sem 2, 2003, less 13-18% of students who did not sit or deferred.				Varies between 82% and 90%.

		Students per weekly teaching hour		Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets

		Pass rate		80%		85%		70%		70%		93%		85%		85%		85%

		Semester 1		58.5		171		63.3		71.7		15		322.5		65.1		166.8

		Semester 2		46.2		128.1		78.9		64.2		13.4		178		75		150

		Course		Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets

		Semester 1		58.5		171		63.3		71.7		22.5		193.5		65.1		125.1

		Semester 2		46.2		128.1		78.9		64.2		20.1		133.5		75		150

		Hours per student Sem 1 2004		3		3		3		3		2		5		3		4

		Adjusted SCH		3		3		3		3		3		3		3		3
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		MACRO ECONOMICS

				Semester 2, 2002						Semester 1, 2003						Semester 2, 2003						Semester 1, 2004

		DNS		10%		37.9				7%		61.18				13%		46.15				6%		65.76

		DEF		3%		11.37				1%		8.74				5%		17.75				1%		10.96

		NN		18%		68.22		21		21%		183.54		23		15%		53.25		18		16%		175.36		17

		PA		17%		64.43		20		23%		201.02		25		28%		99.4		34		18%		197.28		19

		CR		20%		75.8		23		21%		183.54		23		14%		49.7		17		24%		263.04		26

		DI		19%		72.01		22		16%		139.84		17		10%		35.5		12		21%		230.16		23

		HD		13%		49.27		15		11%		96.14		12		13%		46.15		16		15%		164.4		16

		No. of Students		379		330		100		874		804		100		355		291		100		1096		1019		100





		

																						fails less dns

																						20





Decile Distribution


1-10 4


11-20 5


21-30 24


31-40 43


41-50 84


51-60 131


61-70 255
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RW 0


Total 805


Grade DistributionPercentage


NN 149 19%


PA 125 16%
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Total 805
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CommonCore

				Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets		Student electives

		First year, S1		B Bus Accountancy
B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F
B Bus Info & Knowl Managemt		B Bus BIS
B Bus Management
B Bus Mktg
B Bus Transp & Log
B Bus E&F		B Bus Accountancy		B Bus Management
B Bus Mktg
B Bus Acc
B Bus E&F		B Bus Management
B Bus Internat Bus
B Bus Transp & Log		B Bus Management
B Bus E&F
B Bus Acc		B Bus Management
B Bus Info & Knowl Managemt

		Second year, S1				B Bus Internat Bus
B Bus Accountancy
B Bus Info & Knowl Managemt		B Bus BIS
B Bus Management
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log		B Bus Info & Knowl Managemt		B Bus BIS
B Bus Mktg
B Bus Accountancy
B Bus E&F
B Bus Info & Knowl Managemt				B Bus BIS		B Bus Management
B Bus Info & Knowl Managemt

		First semester enrolments		800		570		800		1100		600		1096		650		500

		Staff numbers		?2 fte plus 7 sessionals		2		3 lecturers, 3 tutors, 9 sessionals		3 ft + 12 casual		3 + casuals		2 + possibly 1 sessional		2 lecturers, 5 sessionals		2 lecturers + possibly one casual

		Classes		Per student: 1 two hour lecture, 1 one-hour workshop.
Per week: 
Lectures 6 hours
Workshops 35 hours		Per student: 1 one-hour lecture, 1 one-hour demo lecture, 1 one-hour Q&A session.
Per week:
Lectures 4 hours
Demo lectures 2 hours
Q&A sessions 4 hours		Per student: one 2-hour lecture, one 1-hour tutorial.
Per week: 
Lectures 8 hours
Tutorials 30 hours		3 hours: lectures & tutorials (25 students per tutorial) - say 40 tutorials		Per student: introductory lecture in week 1; one 2-hour tutorial each week.
Per week:
40 two-hour tutorials		2 day streams (Capitol), 3 hour classes with lecture & demo lecture; 1 evening stream (Capitol or Bdg 12), 4 hour class with lecture, demo lecture & feedback forum. Feedback forums also scheduled during day - in 2005 these will be timetabled as 2 hour ses		Per student: one 2-hour lecture, one 1-hour tutorial
Per week:
Lectures 10 hours
Tutorials 20 hours		Per student: one 2-hour lecture, one 2-hour demonstration lecture.
Per week:
Lectures 4 hours
Demonstration lectures 8 hours

		Pass rate		80%		85%		70%		70%		93%		85%		85%		85%

		Comments		2004 data - excluding 10% who did not sit.		Marks are normalised. About 40% fail on raw scores.		2004 figures. Fails include 6% who did not sit. International pass rates similar to local, but fewer HDs and DIs.		Fails include 9% who do not sit.				2003, onshore, excluding the 8% of students who did not sit or deferred (up from 77% in 2003).				Varies between 82% and 90%.

		First year, S2		B Bus Management		B Bus E&F
B Bus Info & Knowl Managemt				B Bus BIS
B Bus Internat Bus
B Bus Transp & Log
B Bus Management		B Bus Management		B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Info & Knowl Managemt		B Bus Accountancy
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F		B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Acc
B Bus E&F		B Bus Management (1)

		Second year, S2																		B Bus Management (1)
B Bus Internat Bus (1)
B Bus Mktg (2)
B Bus Transp & Log (1)
B Bus Info & Knowl Managemt (2)

		Second semester enrolments		400		640		500		450		400		356		750		600

		Staff numbers		?2 fte + 6 sessionals		3				3 ft and 6 casual.		3 + sessionals		2		2 lecturers, 5 sessionals		2 lecturers + possibly one casual

		Classes		Per student: 1 two hour lecture, 1 one-hour workshop.
Per week: 
Lectures 6 hours
Workshops 20 hours		Per student: 1 one-hour lecture, 1 one-hour demo lecture, 1 one-hour Q&A session.
Per week:
Lectures 6 hours
Demo lectures 3 hours
Q&A sessions 6 hours		Per student: one 2-hour lecture, one 1-hour tutorial.
Per week: 
Lectures 4 hours
Tutorials 15 hours		3 hours: lectures and tutorials (25 students per tutorial) - say 16 tutorials		Per student: introductory lecture in week 1; one 2-hour tutorial each week.
Per week:
30 two-hour tutorials		One day stream (Capitol), one evening stream (Bdg 12). - Assume plus four 2-hour feedback forums.		Per student: one 2-hour lecture, one 1-hour tutorial
Per week:
Lectures 10 hours
Tutorials 20 hours		Per student: one 2-hour lecture, one 2-hour demonstration lecture.
Per week:
Lectures 6 hours
Demonstration lectures 10 hours

		Pass rate								67-75%				85%		85%		85%

										Fails include 9% who do not sit.				Onshore, Sem 2, 2002 and Sem 2, 2003, less 13-18% of students who did not sit or deferred.				Varies between 82% and 90%.

		Students per weekly teaching hour		Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets

		Pass rate		80%		85%		70%		70%		93%		85%		85%		85%

		Semester 1		58.5		171		63.3		71.7		15		322.5		65.1		166.8

		Semester 2		46.2		128.1		78.9		64.2		13.4		178		75		150

		Course		Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets

		Semester 1		58.5		171		63.3		71.7		22.5		193.5		65.1		125.1

		Semester 2		46.2		128.1		78.9		64.2		20.1		133.5		75		150

		Hours per student Sem 1 2004		3		3		3		3		2		5		3		4

		Adjusted SCH		3		3		3		3		3		3		3		3
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		MACRO ECONOMICS

				Semester 2, 2002						Semester 1, 2003						Semester 2, 2003						Semester 1, 2004

		DNS		10%		37.9				7%		61.18				13%		46.15				6%		65.76

		DEF		3%		11.37				1%		8.74				5%		17.75				1%		10.96

		NN		18%		68.22		21		21%		183.54		23		15%		53.25		18		16%		175.36		17

		PA		17%		64.43		20		23%		201.02		25		28%		99.4		34		18%		197.28		19

		CR		20%		75.8		23		21%		183.54		23		14%		49.7		17		24%		263.04		26

		DI		19%		72.01		22		16%		139.84		17		10%		35.5		12		21%		230.16		23

		HD		13%		49.27		15		11%		96.14		12		13%		46.15		16		15%		164.4		16

		No. of Students		379		330		100		874		804		100		355		291		100		1096		1019		100
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scheduling

				Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets

		First year, Semester 1		B Bus Accountancy
B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F
B Bus Info & Knowl Managemt		B Bus Management
B Bus Mktg
B Bus Transp & Log
B Bus E&F		B Bus Accountancy		B Bus BIS
B Bus Management
B Bus Mktg
B Bus Acc
B Bus E&F		B Bus Management
B Bus Internat Bus
B Bus Transp & Log
B Bus Info & Knowl Managemt		B Bus Management
B Bus E&F
B Bus Acc		B Bus Management
B Bus Info & Knowl Managemt

		Second year, Semester 1				B Bus Internat Bus
B Bus Accountancy
B Bus Info & Knowl Managemt		B Bus BIS
B Bus Management
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log		B Bus Info & Knowl Managemt		B Bus BIS
B Bus Mktg
B Bus Accountancy
B Bus E&F						B Bus Management
B Bus Info & Knowl Managemt

		First year, Semester 2		B Bus Management		B Bus BIS
B Bus E&F
B Bus Info & Knowl Managemt		B Bus Info & Knowl Managemt
B Bus E&F		B Bus Internat Bus
B Bus Transp & Log
B Bus Management		B Bus Management		B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Info & Knowl Managemt		B Bus BIS
B Bus Accountancy
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F		B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Acc
B Bus E&F

		Second year, Semester 2												B Bus BIS

				First year, Semester 1		Second year, Semester 1		First year, Semester 2		Second year, Semester 2

		Business Computing 1		B Bus Accountancy
B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F
B Bus Info & Knowl Managemt				B Bus Management

		Business Statistics		B Bus Management
B Bus Mktg
B Bus Transp & Log
B Bus E&F		B Bus Internat Bus
B Bus Accountancy
B Bus Info & Knowl Managemt		B Bus BIS
B Bus E&F
B Bus Info & Knowl Managemt

		Commercial Law 1		B Bus Accountancy		B Bus BIS
B Bus Management
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log		B Bus Info & Knowl Managemt
B Bus E&F

		Introduction to Accountancy		B Bus BIS
B Bus Management
B Bus Mktg
B Bus Acc
B Bus E&F		B Bus Info & Knowl Managemt		B Bus Internat Bus
B Bus Transp & Log
B Bus Management

		Introduction to Organisational Behaviour		B Bus Management
B Bus Internat Bus
B Bus Transp & Log
B Bus Info & Knowl Managemt		B Bus BIS
B Bus Mktg
B Bus Accountancy
B Bus E&F		B Bus Management

		Macro-economics		B Bus Management
B Bus E&F
B Bus Acc				B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Info & Knowl Managemt		B Bus BIS

		Marketing Principles		B Bus Management
B Bus Info & Knowl Managemt				B Bus BIS
B Bus Accountancy
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F

		Prices and Markets				B Bus Management
B Bus Info & Knowl Managemt		B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Acc
B Bus E&F





CommonCore

				Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets		Student electives

		First year, S1		B Bus Accountancy
B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F
B Bus Info & Knowl Managemt		B Bus Management
B Bus Mktg
B Bus Transp & Log
B Bus E&F		B Bus Accountancy		B Bus BIS
B Bus Management
B Bus Mktg
B Bus Acc
B Bus E&F		B Bus Management
B Bus Internat Bus
B Bus Transp & Log
B Bus Info & Knowl Managemt		B Bus Management
B Bus E&F
B Bus Acc		B Bus Management
B Bus Info & Knowl Managemt

		Second year, S1				B Bus Internat Bus
B Bus Accountancy
B Bus Info & Knowl Managemt		B Bus BIS
B Bus Management
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log		B Bus Info & Knowl Managemt		B Bus BIS
B Bus Mktg
B Bus Accountancy
B Bus E&F						B Bus Management
B Bus Info & Knowl Managemt

		First semester enrolments		800		570		814		1100		600		1096		650		500

		Staff numbers		?2 fte plus 7 sessionals		2		3 lecturers, 3 tutors, 9 sessionals		3 ft + 12 casual		3 + casuals		2 + possibly 1 sessional		2 lecturers, 5 sessionals		2 lecturers + possibly one casual

		Classes		Per student: 1 two hour lecture, 1 one-hour workshop.
Per week: 
Lectures 6 hours
Workshops 35 hours		Per student: 1 one-hour lecture, 1 one-hour demo lecture, 1 one-hour Q&A session.
Per week:
Lectures 4 hours
Demo lectures 2 hours
Q&A sessions 4 hours		Per student: one 2-hour lecture, one 1-hour tutorial.
Per week: 
Lectures 8 hours
Tutorials 30 hours		3 hours: lectures & tutorials (25 students per tutorial) - say 40 tutorials		Per student: introductory lecture in week 1; one 2-hour tutorial each week.
Per week:
40 two-hour tutorials		2 day streams (Capitol), 3 hour classes with lecture & demo lecture; 1 evening stream (Capitol or Bdg 12), 4 hour class with lecture, demo lecture & feedback forum. Feedback forums also scheduled during day - in 2005 these will be timetabled as 2 hour ses		Per student: one 2-hour lecture, one 1-hour tutorial
Per week:
Lectures 10 hours
Tutorials 20 hours		Per student: one 2-hour lecture, one 2-hour demonstration lecture.
Per week:
Lectures 4 hours
Demonstration lectures 8 hours

		Pass rate		80%		85%		70%		70%		93%		85%		85%		85%

		Comments		2004 data - excluding 10% who did not sit.		Marks are normalised. About 40% fail on raw scores.		2004 figures. Fails include 6% who did not sit. International pass rates similar to local, but fewer HDs and DIs.		Fails include 9% who do not sit.				2003, onshore, excluding the 8% of students who did not sit or deferred (up from 77% in 2003).				Varies between 82% and 90%.

		First year, S2		B Bus Management		B Bus BIS
B Bus E&F
B Bus Info & Knowl Managemt		B Bus Info & Knowl Managemt
B Bus E&F		B Bus Internat Bus
B Bus Transp & Log
B Bus Management		B Bus Management		B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Info & Knowl Managemt		B Bus BIS
B Bus Accountancy
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus E&F		B Bus BIS
B Bus Internat Bus
B Bus Mktg
B Bus Transp & Log
B Bus Acc
B Bus E&F		B Bus Management (1)

		Second year, S2												B Bus BIS						B Bus Management (1)
B Bus Internat Bus (1)
B Bus Mktg (2)
B Bus Transp & Log (1)
B Bus Info & Knowl Managemt (2)

				Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets		Student electives

		Enrolments Semester 1, 2004		800		570		814		1100		600		1096		650		500

		Enrolments Semester 2, 2003		400		640		522		450		400		356		750		600

				1200		1210		1336		1550		1000		1452		1400		1100

		Staff numbers		?2 fte + 6 sessionals		3				3 ft and 6 casual.		3 + sessionals		2		2 lecturers, 5 sessionals		2 lecturers + possibly one casual

		Classes		Per student: 1 two hour lecture, 1 one-hour workshop.
Per week: 
Lectures 6 hours
Workshops 20 hours		Per student: 1 one-hour lecture, 1 one-hour demo lecture, 1 one-hour Q&A session.
Per week:
Lectures 6 hours
Demo lectures 3 hours
Q&A sessions 6 hours		Per student: one 2-hour lecture, one 1-hour tutorial.
Per week: 
Lectures 4 hours
Tutorials 15 hours		3 hours: lectures and tutorials (25 students per tutorial) - say 16 tutorials		Per student: introductory lecture in week 1; one 2-hour tutorial each week.
Per week:
30 two-hour tutorials		One day stream (Capitol), one evening stream (Bdg 12). - Assume plus four 2-hour feedback forums.		Per student: one 2-hour lecture, one 1-hour tutorial
Per week:
Lectures 10 hours
Tutorials 20 hours		Per student: one 2-hour lecture, one 2-hour demonstration lecture.
Per week:
Lectures 6 hours
Demonstration lectures 10 hours

		Pass rate								67-75%				85%		85%		85%

										Fails include 9% who do not sit.				Onshore, Sem 2, 2002 and Sem 2, 2003, less 13-18% of students who did not sit or deferred.				Varies between 82% and 90%.

		Students per weekly teaching hour		Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets

		Pass rate		80%		85%		70%		70%		93%		85%		85%		85%

		Semester 1		58.5		171		64.2		71.7		15		322.5		65.1		166.8

		Semester 2		46.2		128.1		82.5		64.2		13.4		178		75		150

		Course		Business Computing 1		Business Statistics		Commercial Law 1		Introduction to Accountancy		Introduction to Organisational Behaviour		Macro-economics		Marketing Principles		Prices and Markets

		Semester 1		58.5		171		64.2		71.7		22.5		193.5		65.1		125.1

		Semester 2		46.2		128.1		82.5		64.2		20.1		133.5		75		150

		Hours per student Sem 1 2004		3		3		3		3		2		5		3		4

		Adjusted SCH		3		3		3		3		3		3		3		3
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		Marketing Principles		Marketing Principles
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		MACRO ECONOMICS

				Semester 2, 2002						Semester 1, 2003						Semester 2, 2003						Semester 1, 2004

		DNS		10%		37.9				7%		61.18				13%		46.15				6%		65.76

		DEF		3%		11.37				1%		8.74				5%		17.75				1%		10.96

		NN		18%		68.22		21		21%		183.54		23		15%		53.25		18		16%		175.36		17

		PA		17%		64.43		20		23%		201.02		25		28%		99.4		34		18%		197.28		19

		CR		20%		75.8		23		21%		183.54		23		14%		49.7		17		24%		263.04		26

		DI		19%		72.01		22		16%		139.84		17		10%		35.5		12		21%		230.16		23

		HD		13%		49.27		15		11%		96.14		12		13%		46.15		16		15%		164.4		16

		No. of Students		379		330		100		874		804		100		355		291		100		1096		1019		100
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